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Abstract

The present study aims to investigate the impact of political marketing orientation on strategy
implementation, considering member participation. The dimensions of political marketing
orientation (internal orientation, voter orientation, competitor orientation, and external
orientation) were considered based on the framework proposed by Oumard and Henneberg
(2010). This research was conducted using a descriptive-survey method. The statistical
population consisted of faculty members in management (marketing specialization) and
political science departments in Qom province. Given the limited size of the statistical
population, it was necessary to use a sampling method for limited populations. According to
Morgan's table, the sample size for this study was calculated to be 90 individuals, and the
required data were collected through simple random sampling. For data analysis, statistical
methods such as Spearman's correlation coefficient, regression analysis, and structural
equation modeling (SEM) were employed using SPSS and PLS software. The results
confirmed the proposed conceptual model and indicated a significant relationship between
political marketing orientation and strategy implementation, considering member
participation. The structural equation modeling results also supported the hypothesis.
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